
Name:

Course Number Credit Grade Course Number Credit Grade
ADHM 150 1

HD&E 189^ 1 ADHM 171 3
ADHM 271 3

ENGL 110~ 3 ADHM 272 3
ENGL 120 3 ADHM 366 3
COMM 110 3 ADHM 367 1
ENGL 320 ADHM 372 3

ADHM 470 4
ADHM 481 3

MATH 104, 3 ADHM 491 1
or higher or 4 ADHM 496 3-6

COMM 216 or
CSCI 114 or 3 or      271 or

116 4      308 or
3      315 or
3      383 
1

3
3 ACCT 102 3

ECON 105 3
PSYC 111 3 BUSN 350 3
ECON 105 BUSN 360 3

BUSN 362 3
2

3 BUSN 3
BUSN 3

ECON 105 BUSN 3

HD&E 320 1

STAT 330 3
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Apparel & Textiles Major - Retail Merchandising Option
Fall 2008 Continued

All courses listed on this curriculum guide are required for the major.
See additional requirements on backside of form. Total Credits Required for Graduation:

^HD&E 189 is required for students with fewer than 24 earned transfer credits.

Business Minor (minor approval form required) 2.5 GPA required in Business courses

Organizational Communication I

Management Emphasis - 24 Credits Minimum     

Fundamental of Accounting
Elements of Economics

Elective Requirements - 4-5 Credits Required

3

Focus Area - 21-22 Credits Required

Wellness (W)

Cultural Diversity

Foundations of Retailing
Select an additional 9 credits at the 300/400 level as approved by the College of Business 

Administration (ADMH/BUSN 372 may be used as a BUSN elective)

General Education Requirements - 40 Credits Required 
Course Title

Design Fundamentals - LecFirst Year Experience (F) 1 Sem Credit

Major Requirements - 31 credits required

2 Sem Credits

Global Perspectives
Elements of Economics

College Requirements - 1 Credit Required
Professional Issues

Introductory Statistics
Department Requirement 

Select one of the following focus areas (A or B) listed on the back side of the form.

12 Sem Credits

ID:

NORTH DAKOTA STATE UNIVERSITY
College of Human Development & Education

Apparel & Textiles Major - Retail Merchandising Option

Course Title

Fashion Dynamics
Visual Merchan & PromotionCommunications Category (C) 

Skills for Academic Success

Fund of Public Speaking Textiles Laboratory

College Composition I Product Development
College Composition II Textiles 

Global RetailingBusiness and Professional Writing 3

10 Sem CreditsScience & Technology (S)
Microcomputer Packages OR

Retail Financial Mgt. & Control
Apparel & Textiles Capstone Exp

Intercultural Comm OR
Listen & Nonverbal Comm OR

Quantitative Reasoning (R) 3 Sem Credits
Finite Mathematics, Applied Calculus or higher

Business Use of Computers Busn. & Prof. Speaking OR

6 Sem Credits

6 Sem Credits

Social & Behavioral Sciences Category (B)

Humanities & Fine Arts (A) 
Co-Requisite Lab Requirement

Elements of Economics
Introduction to Psychology 

Seminar (Pre-internship)
Field Experience

Small Group Comm OR

Foundations of Management
Foundations of Marketing

Fall 2008

~First year students with a composite ACT score of > 21 should register for ENGL 120 (unless 
transfer credit for ENGL 120 is received). If ENGL 120 is completed with a grade of "C" or better, 
three credits will be awarded for ENGL 110 with a passing grade (P). For more details on NDSU's 
English Placement process, go to www.ndsu.edu/cfwriters.



Course Number Credit Grade Course Number Credit Grade
ADHM 181 3 ADHM 151 3
ADHM 496 3-6 ADHM 160 1
ADHM 310 3 ADHM 161 3
ADHM 370 3 ADHM 250 2
ADHM 385 3 ADHM 251 or 2
ADHM 486 3 253 or

254
ADHM 151 3 ADHM 264 2
ADHM 410 3 ADHM 315 3
ADHM 489 1-3 ADHM 316 3
BUSN 456 3 ADHM 368 3
BUSN 460 3
COMM 260 3
COMM 261 3

Interior Materials and Maintenance

Sewn-Product Manufac & Analy

Professional Electives - Choose 3 credits from the following:
Design Fundamentals - Studio

Global Fashion Economics

Principles of Internet Web-based Design

Int Design Studio II: Office Design  or
Int Des Studio III: Small Scale Contract 2

History of Interiors II
Dress in World Cultures
Study Tour
Entrepreneurship/Small Business Mgt
Comsumer Behavior

Dress and Human Behavior

Interior Environmental Analysis

Focus Area A - Textile Product Merchandising Focus (21 Credits)

Choose Focus Area A or B

Focus Area B - Interior Merchandising Focus (22 Credits)

Introduction to Web Development

History of Interiors I
Residential Systems

History of Fashion Interior Graphics I

Interior Design Studio I:Resident  or

Field Experience Interior Design Careers

Course Title Course Title
Aesthetic and Visual Analysis of  Apparel Design Fundatmentals - Studio


